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I started my career as a copywriter selling sugar water, Coca-Cola, in 2000 
and went on to become the Executive Creative Director of FCB worldwide, Lagos. 

In between my immersive work in the brand communications industry spanning telecom, 
fmcg, fast moving consumers goods, and finance, 

I saw the need to teach young graduates and executives 
about the art of creating experiences as a necessary skill for the 21st century. 

I have seen firsthand how ordinary products have gone on to become big brands;
people don’t drink Coca-Cola, they share in the refreshment.

This insight led me to co-create Africa’s first practical school of 
integrated brand experience, Orange Academy in 2010.

In 2014, after my academic research work on health equities, I was seconded 
by John Hopkins University to the Baltimore City Health

Department to create the first social innovation team to address complex issues like stigma 
and medical mistrust as social determinants of adverse health outcomes.
The essence of my career is summed up in one phrase: meaning-making.  

I work with businesses, people and organizations to craft insight and action that 
can transform people, systems, and things through the power of purpose-told storytelling. 

See my toolkit below: 
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Advantage: Over two decades experience from commercial and nonprofit brands and services



Director, Social Innovation, Baltimore City Health Department, October 2018 till 
date
•Created and currently managing the social innovation team working across various units.
•Hiring, training, and managing staff, volunteers and vendors to deliver key outcomes.
•Designing communication materials, campaigns, and community engagement programs to address 
health disparities.
•Filming and editing educational video materials and contents to make public health more accessible.
•Working with multiple vendors and the fiscal office to budget, write reports and monitor compliances.
•Working with the Commissioner to integrate various teams using the human-centered design tools.
•Interpreting research and synthesizing data for transformative actions.
•Managing key social media accounts and using analytics to inform social marketing strategies. 
•Using storytelling as a primary tool to inspire, inquire and integrate diverse communities and interests. 
•Created ‘Baltimore in Conversation,’ a community dialogic tool aimed at providing holistic health for 
priority populations. Curating and managing the social media properties of Baltimore in Conversation.  

Sr. Manager, Social Innovation and Social Marketing, Johns Hopkins University, 
October 2015 till date
•Leading two CDC funded projects focusing on HIV prevention and care at the Baltimore City Health 
Department. 
•Using the tools of human-centered design to observe, understand priority populations, and design 
empathy-based interventions. 
•Liaising with community leaders and working with a multidisciplinary team of scientists, physicians, 
epidemiologists, 
government officials and activists to provide access to care. 
•Designing communication materials and brand experience that cut across over twelve agencies and 
institutions. Interpreting research data and strategizing with key community leaders on viable solutions. 
•Using storytelling as a primary tool to inspire, inquire and integrate diverse communities and interests. 
•Created ‘Baltimore in Conversation’ a community dialogic tool aimed at providing holistic health for 
priority populations. Curating and managing the social media properties of Baltimore in Conversation. 
•Reporting and presenting key outcomes to The Center for Disease Control and Prevention, CDC. 

Community Outreach Worker, University of Maryland School of Medicine, 2015 - 
October 2015
•Facilitating new engagement methods to reach key populations via social/digital marketing platforms. 
•Designing and maintaining the communication assets of adolescent medicine, STAR TRACK. Created 
the mission’s logo.

Grad School Thesis sponsored by University of Maryland School of Medicine, 
2014-2015
•Undesigning Serophobia, Studying stigma as a significant barrier to open communication about 
HIV/AIDS amongst Black gay men in Baltimore Maryland. 
•Leading a diverse community of LGBTIQ Baltimore to design a solution to address stigma in the online 
dating environment. 

Co-Designer, John Hopkins Hospital’s Patients Transportation, 2014
•Worked on a multidisciplinary team to research, synthesize and prototype better methods of moving 
patients around the hospital with more dignity.
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Creator/ Chief Imagination Officer, Orange Academy, cluborangeng.com 
2008 
•Envisioned and ran Africa’s 1st practical school of Integrated Brand Experience. 
Now under new Management and with an alumni base of over 1000 professionals. 
•Training and mentoring local hands to build global brands in Africa.

Examiner and Lead Instructor, Advertising Practitioners Council Of Nigeria. 
2009-2014 
•Created curriculum and designed a qualifying test to guide the nationwide teaching of 
Advertising ethics in Digital Social space for ad practitioners. 

Fellow Storyteller, Coolbrands House, Netherlands, 2009
•Assisted in collecting and synthesizing major corporate stories from around the globe to 
make them more accessible to diverse stakeholders.  

Brand Experience and Communications Consultant, 2009 – 2011
•(Service ) Skye Bank, Nigeria. Researched and worked with the CEO to identify clashing 
cultures of five merged banks to identify a common language to speak across the bank. 
•(Product) So Klin detergent - West Africa. Worked with the President of Marketing to reposi-
tion the brand as an underdog of the market leader, Omo detergent. This effort earned the 
brand the best Nielsen rating in its category.
•(Social) Art of Positive Thinking. Designed the manifesto of a fundraiser for people living with 
HIV. 
•(Personal) Personal Branding Workshops - Led major workshops for entrepreneurs and key 
celebrities on how to find their positioning and transitioning ( P&T) Statements.  

Group Creative Director, DraftFCB, West Africa, 2009 to 2014  
•Managed creative and strategic liaisons for major clients across six countries: Ghana, Nigeria, 
South Africa, London, Kenya, and Indonesia  
•Created the most awarded campaign ‘Saka’ for Etisalat Telecom brand. The ad became pop 
culture. 
•Lead agency and network agencies to major creative pitches with over 80% success rates. 
•Hired, trained and managed the agency’s talents’ pool.
•Lead strategic workshops on consumer insights before clients launched new product offerings.

Copywriter, McCann Erickson/ Bates/ Y&R/ DraftFCB, 2000-2009 
•Key accounts: Coca-Cola Nescafe, Peugeot, Glo Mobile, Etisalat, Airtel, CitiBank, W.H.O, 
UNICEF
•Key campaigns: Life Tastes Good with Coca-Cola adaptation for Africa market, Kick Polio out 
of Nigeria, Anti-Malaria campaign, Your Citi Never Sleeps, and Nescafe’s Coffee Side of Life 

Education: 
•MA, Social Design, Maryland Institute College Of Art, Maryland. May 2015 
•Professional Diploma, Designs, AAA School Of Advertising, Cape Town, South Africa. 
2005
•BA, English Arts, (Systemic English) Obafemi Awolowo University, Ile Ife, Nigeria. 
1998.
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Certification:
•Qualitative Research Methods by University of Amsterdam, 2019 on Coursera
•Certificate of Completion: Fundamentals of Nvivo, 2019
•Conflict of Interest and Commitment in Human Research, Johns Hopkins Medicine, 
•HIPAA for Research, Johns Hopkins Medicine, 2015-2018
•HIPAA Awareness for Healthcare Providers, Hipaatraining.com, 2015-2018
•Basic Human Subject Research (CITI) Johns Hopkins Medicine, 2015-2018
•Training/Practice of unlicensed clinical research staff, Johns Hopkins, 2015-2018

Facilitation:
•Visiting Faculty, Brand Experience and Storytelling, Orange Academy, Lagos (Volunteering).
•Speaker, Design for Better World Conference, Brown University, Rhodes Island.
•Theme: Shifting Relationships through Design: Public Health & Public SafetyLead Facilitator, 
Human Centered Design Bootcamp, June 2017
•Johns Hopkins Center for Communication Programs Worldwide Meeting, CCP
A 2-day, interactive design charrette to introduce the CCP global team to the basic concepts and 
process of human-centered design (HCD)The purpose of the HCD Bootcamp was to provide CCP 
participants with basic key concepts, process and terminology of HCD; practical, hands-on experiences 
to try and test basic HCD methods; tools to explore how HCD integrates into their program work.
•Facilitator, Underage Drinking workshops Behavioral Health System, Baltimore. 
•Worked with inner-city youths to counter the lies in alcohol advertising and designed alterna-
tive communications.
•Facilitator, Maryland Institute College of Arts Board of Trustees Special Workshop.
•Seconded by the Center for Social Design to lead a Design Thinking Workshop with the 
College Board of Trustees. The goal was to redesign the school image and reputation.
•Facilitator, Ashoka U-Exchange Change Makers Conference. 
•Facilitated design workshops with major academia from across the globe on how to foster 
social innovation in the domain of higher education.

Papers, Press, Mentions:
•Bademosi, K, Long A, Schumacher C, Chandran A, Kingon Y, Chaulk P,  Jennings JM, Fields EL. 
Development of a Community-Informed PrEP Campaign in Racial/Ethnic Minority LGBT 
Communities in Baltimore. Panel presentation at 2019 NHPC Conference
•Baltimore Sun: https://goo.gl/ZtE3Gu 
•Empathy: https://goo.gl/K4nqBH
•Fields EL, Long A, Bademosi K, Benton-Denny J, Granderson R, Schumacher C, Chandran A, 
Chaulk P, Jennings JM. #ProjectPresence: Highlighting Racial/Ethnic Minority LGBT Communi-
ties to Reduce Stigma. Poster Presentation at 2018 STD Prevention Conference; 2018 
•Fields EL, Long A, Bademosi, K, Granderson R, Schumacher C, Chandran A, Kingon Y, Jennings 
JM. Identifying Community Informed Language to promote PrEP in Racial/Ethnic Minority 
LGBT communities in Baltimore. Poster Presentation at 2018 STD Prevention Conference;
•Fields EL, Long A, Bademosi K, Benton-Denny J, Granderson R, Schumacher C, Chandran A, 
Chaulk P, Jennings JM. #ProjectPresence: Highlighting Racial/Ethnic Minority LGBT Communi-
ties to Reduce Stigma. Submitted 11/1/18 to Journal of Homosexuality
•Fields EL, Long A, Bademosi, K, Granderson R, Schumacher C, Chandran A, Kingon Y, Jennings 
JM. Identifying Community Informed Language to promote PrEP in Racial/Ethnic Minority 
LGBT communities in Baltimore. Submitted 12/1/18 to Journal for Qualitative Health Research
•The Social Innovation in HIV Prevention & Treatment:  https://goo.gl/c56ZEb

See my moodboard and processes at www.kehindebademosi.org
4.


